Fast Fasts and Figures
Visitation, Camping & Reinvestment Statistics

1. Annual Visitation and Camping Statistics by Year
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2. Annual Visitation and Camping Statistics 2004 — 2006
Visitation: January to July 4; Camping May — July 4
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4. Visitation Statistics by Month ~ 2004-2006 © w o
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*The Monday of the July long weekend was July 5, 200; July 4, 2005 and July 3, 2006 which
means that the statistics show two less days in 2006 as compared to 2004 which may account for

some of the decline in figures.

5. Reinvestment into Services and Facilities
Revenue collected in Prince Albert National Park stays in Prince Albert

National Park. Some of this revenue is reinvested back into services and
facilities visitors enjoy. Examples include: Waskesiu Lake boat launch,

automated pay machines, campground improvements, and more. Total
amounts reinvested into services and facilities in the last few years includes:
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The park budget is funded
through tax based
appropriations and user fees.
Tax dollars are used to ensure
the park remains healthy and
this benefits all Canadians. In
turn, people who visit the park
benefit personally from use
and enjoyment of services and
facilities, and it is fair to other
taxpayers that these people
help pay for the services and
facilities they enjoy.
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